









GISMONDI 1754 ACQUIRES THE VENDORAFA LOMBARDI BRAND

Agreement with Lombardi S.r.l. a subsidiary of LVMH W&J Jewelry Operations S.r.l., to acquire the historical Valenza brand 

The transaction enables Gismondi 1754 to integrate the new brand and intensify its international presence on strategic markets where the Valenza brand is rooted and well-known

Genoa, 3 April 2023 – Gismondi 1754 (the “Group” or “Gismondi”), a Genoese company listed on Euronext Growth Milan, producer of highest-end jewellery (ticker GIS), notifies that it has finalised an agreement with Lombardi S.r.l., a company founded in Valenza (Alessandria) in 1951, operating in the watch-making and jewellery sectors and controlled by LVMH W&J Jewelry Operations S.r.l. of the LVMH Group, to acquire the Vendorafa brand and some other company assets.

The transaction closed on 31 March 2023. Gismondi 1754 took over the brand and some assets of Vendorafa Lombardi for a total value of €608,000 (the “Transactions Details” to follow in the release). 

Vendorafa Lombardi (“Vendorafa”) was founded as a jeweller with its own brand. Over the years it has also launched the design and creation of exclusive lines for large international brands. With a history going back over 70 years, Vendorafa jewels have always stood out for their manual processing such as hammering, incision and embossing and are a symbol of the Valenza craftsmanship exported all over the world. A real ambassador of “Made in Italy” recognised globally.

The transaction will enable Gismondi 1754 to integrate the Vendorafa brand in the Group, maintaining its identity, own brand and commercial position on the market. Vendorafa products are recognisable historically for their full crafts processing, enhancing the gold, its light and aesthetic warmth. A strong point of contact with Gismondi 1754, which has been highlighting manufacturing craftsmanship and Italian character for centuries, though in different types of jewels: more iconic and highest-end range the Gismondi 1754 collections, more “daily use” and based on metal processing the Vendorafa ones. The two brands will carry on operating on the market independently, representing their different images and customers, but pooling important production and commercial synergies.

This transaction has a strong strategic value for the Gismondi 1754 Group seeing that, besides acquiring the total inheritance of the Valenza brand –the designs, historical collections, the stock of some iconic jewels and production machinery– the company will carry forward the broad, recognised, international presence of Vendorafa, with special reference to the USA and Japan. 
For what concerns the United States, the Valenza brand is present in 30 qualified retailers, in both known wholesale chains (SAKS, Neiman Marcus), and independent jewellers that sell primary luxury brands such as Brigham, Louis Anthony, Diamond Genesis, A.Marek, Louis Anthony and many more. In Japan, Vendorafa is distributed by Unoaerre Japan, and this is a chance for the immediate development of Gismondi 1754 as it does not yet have a structured presence in that market.

Massimo Gismondi, CEO of Gismondi 1754, commented: “This transaction has a double meaning in the growth of our Group, combining the industrial and commercial vision we have in mind and on which to build our growth. This represents the first of a series of acquisitions, from now to medium-term, to strengthen the Group presence in the sector. A transaction bringing with it feelings and the will to safeguard and strengthen SMEs which are the true custodians of the Made in Italy the entire world envies us. I believe it is increasingly more necessary to create space where work ethics and respect for the person find a vital environment to work and grow in. With Vendorafa we are giving continuity and strength to an international level brand. We were immediately struck by the common roots of our motto “handmade in Italy by Italians” with which we stand out and enhance the craftsmanship and high Italian specialisation of the jewellery sector. We are really proud to keep the essence of a brand like Vendorafa alive and make it part of a Group like ours that has been representing and defending the ethics, tradition and quality of what’s made in Italy”. 

Details of the transaction 
The transaction envisages the purchase by Gismondi 1754 of some Vendorafa brand jewels and the Vendorafa brands, and other assets connected to the production and commercialisation of those jewels (the Assets). 
The fee agreed amounts to €608,000 and is divided as follows: 
- €358,000 for the Vendorafa jewels and the rights to take part in the trade fair Couture 2023 (“Price 1”);
- €250,000 for the two Vendorafa brands, and the projects and machinery needed to produce the jewels (“Price 2”).

The amount will be paid by Gismondi 1754 to the Seller as follows:
- Price 1 will be split in 3 payments for the same amount (plus VAT), at 60, 90 and 120 days from delivery of the assets;
- Price 2 will be split in 2 payments for the same amount (plus VAT) the first when the notary’s deed is done, the second within the following 30 days.


Vendorafa Lombardi
Vendorafa Lombardi has been creating and producing collections known and recognised as a symbol of the style and excellence of what is Made in Italy. Italian style, creativity, traditions, craftsmanship, technological growth, production organisation and a product quality are part of the precious assets that sustain the company when developing its collections. Vendorafa Lombardi jewels stand out for the unique design with which each jewel combines creativity and design, quality and know-how, making it unmistakeable. Professionalism and years of experience enable Vendorafa Lombardi not just to produce and distribute its collections, but to design and create exclusive lines for great international brands, with exports for about 80% of its production. An aspect enabling the company to share its experience as a true ambassador of "Made in Italy" all over the world. 







About Gismondi 1754:
Handmade in Italy by Italians
Established in Genoa in 1754 with Giovan Battista Gismondi (supplier of Pope Pio VI and the Doria family), Gismondi 1754 - managed by Massimo Gismondi - has achieved a globally acknowledged excellence and competence in jewellery. Massimo Gismondi, known for considering jewels works of art, expresses centuries of craftsmanship and a rich history in his creations, matched with a contemporary style handing down a taste for beauty, a seven-generation company inheritance.
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